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Overview
A proven leader in the field of creative design able to combine client and brand focused creative vision, execution, and team management.  A pioneer in the field of interactive design from the early days of the internet with a strong track record of innovative and business changing design strategies.  Leader in creative direction of multiple internet start-ups from conception and including IPO and expansion to a global presence.  I cannot sing or play a musical instrument, but have been nominated for a Grammy (for Art Direction).
Professional Experience
 This Is It! StageWorks, Hoboken, NJ 
Creative Director: http://www.thisisitstageworks.com/    December 2015 – December 2016
• Lead the development and execution of creative concepts for large scale music events.

• Collaborate with business owners, product owners and manufacturingl staff on all visual standards.

• Possess knowledge of current best practices and process of visual design.
• Design, plan, implement and enforce visual standards of each event.

• Present and effectively communicate how a creative vision will achieve business and users goals.

• Partner with sales, product owners and craft graphic elements, assets, visual treatments that adapt and compliment the

business/user goals.

• Own the corporate identity standards, documents, assets and process.
Storyful/News Corporation, NYC 
Digital Creative Director: http://storyful.com/    August 2014 – November 2015
• Lead the development and execution of creative concepts and style guides that adhere to brand standards.

• Collaborate with business owners, product owners and editorial staff on all visual standards.
• Possess knowledge of current best practices and process of visual design.
• Manage critique and advise designers in Storyful’s visual language and corporate identity.

• Design, plan, implement and enforce visual standards of the corporate identity.
• Present and effectively communicate how a creative vision will achieve business and users goals.
• Partner with sales, product owners and craft graphic elements, assets, visual treatments that adapt and compliment the
business/user goals.
• Own the corporate identity standards, documents, assets and process.

• Create corporate identity roadmap.
Comedy Central/MTV Networks a Viacom Company, NYC 
Digital Creative Director   May 2012 – May 2014
• Design websites and apps for all networks shows.
• Provide leadership and direction during transition from linear based TV viewing to digital based consumption across multiple
 platforms in a constantly evolving digital space.
• Run a department of 15 designers and outside vendors to bring to life all the channel’s TV show’s websites and apps.
• Led corporate-wide initiative to develop and launch an all-inclusive network app to deliver programming on mobile devices. Build design consensus among multiple groups of stakeholders with diverse expectations including producers, technologists, legal, management, and finance. Project resulted in successful launch and adoption with app becoming #1 iOS and Android app in the entertainment space for multiple months.

• Ensure staff keeps all sites fed with updated, timely, and relevant content.
• Hire, manage, mentor design staff to create a productive and cohesive work environment resulting in world-class brand consistency.
The Daily/News Corporation, NYC 
Creative Director   October 2010 – May 2012
• Led the original design team that built and launched The Daily, the first stand alone news App for the iPad.  The Daily was the 3rd highest grossing App in the App Store and number 1 in Newstand.
• Built and designed propriety CMS for journalists, photographers, and video editors to upload and build stories for 24/7, 365 day news publication.
• Worked in direct collaboration with Rupert Murdoch and Steve Jobs on the original design and vision for this innovative and pioneering venture.

• Managed and staffed the design department of 3 shifts of designers to cover the 24/7 news-cycle.
Granparents.com, NYC 
Executive Creative Director
April 2008 – September 2010

• Responsible for the design and execution of website aimed at untapped demographic group to strategically engage, educate, and provide information and services
• Lead website redesign resulting in audience growth, better user experiences, deeper engagement, lower bounce rates and more effective advertising.
• Build commerce based partnerships with manufacturers, advertisers, and services.

• Manage team of designers to design and feed website to engage and fulfill audience needs and expectations.
• Mentor team with a focus on creative and professional development.

Oddcast Inc. NYC
Creative Director   January 2007 – February 2008

G2 Interactive, Philadelphia, PA  
Creative Director   January 2006 – January 2007
S3 Interactive, Boonton, NJ 
Creative Director   August 2005 – August 2006
Warner Music Group, Warner/Elektra/Atlantic, NYC 
Creative Director   January 2002 – August 2005
Rare Medium Interactive, NYC
Director of Visual Design   January 1998 – December 2002
Those People, Pasadena, CA
Principal Partner   July 1996 – December 1998
go2net, Seattle , WA
Creative Director   July 1996 – December 1998
Art Center College of Design, Pasadena, CA

Professor   July 1993 – December 1997

Rhino Records/Warner Music Group, Los Angeles, CA
Art Director   January 1995 – July 1996
Siegel & Gale, Los Angeles, CA
Graphic Designer   January 1994 – January 1995
April Greiman Inc., Los Angeles, CA
Graphic Designer   May 1991 – January 1994
Education
Art Center College of Design, Pasadena, CA
December 1995
Master of Fine Arts / Graphic Design / Digital Media 

Art Center College of Design, Pasadena, CA
April 1992

Bachelor of Fine Arts / Graphic Design  

Saddleback Community College, Mission Viejo, CA
May 1987

Associate of Arts Degree / Fine Art  

Professional Affiliations:
• American Institute of Graphic Arts
• Recording Academy of America {Grammy voting member}
• Faculty of Art Center College of Design
Publications work appears in

100 Best Album Covers {The Stories Behind the Sleeves}
Published by: DK Publishing, Inc.
Graphic Design: USA
Website Graphics, {The Best of Global Site Design}
Published by: Thames and Hudson
One and Two Color Graphics
Published by: P.I.E. books
Graphis 306
Volume 52 
Corporate Profile Graphics
Published by: P.I.E. books
The Graphic Edge
Published by: Booth-Clibborn
Typography Now: {The Next Wave}
Published by: Booth-Clibborn
April Greiman: {Its Not What You Think}
Published by: Artemis
Garage: {Japanese Collectors}
Print
September/October 1994
Communication Arts
Volume 35 Number 5
Graphic Arts Monthly
Volume 63 Number 4
Form, Function, Finland

List of Clients, Brands and Companies worked with:

· Aston Martin 

· BMW

· Jaguar

· MINI

· Land Rover

· Wyndham Hotels 

· Dior

· Calvin Klein 

· Campbell’s Soup Company 

· PepperidgeFarms

· GMAC

· Merrill Lynch

· Alcoa

· Chase Credit cards

· Master Foods, M&Ms, Snickers, Starburst, 3 Musketeers 

· Sony Pictures Classics 

· PaineWebber  

· J.P. Morgan 

· Sony

· Sharp Electronic

· Pfizer

· Comedy Central 

· News Corp.

· University of California Los Angeles School of Architecture

· Rice University School of Architecture

· Capitol Records

· Rhino Records

· Go2net Inc.

· Art Center College of Design

· Whitney Museum of Art

· Rizzoli Books

· Trans America Life Insurance

· National Semi Conductor

· Southern California Institute of Architecture

· Roto-ndi, Michael Rotondi Architect

· The Gap 

· Microsoft 

· Warner Music, Elektra, Atlantic


